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Many individuals new to the world of paid search quickly find themselves overwhelmed.  
Aside from the breadth and depth of many pay-per-click advertising strategies and  
techniques, paid search practitioners utilize a dizzying array of acronyms and highly  
specialized terms that can be daunting to the uninitiated. 

Before you begin your own PPC journey, be sure to familiarize yourself with the intricacies  
of paid search terminology using this helpful glossary. 
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A
A/B Testing
A/B Testing, or split testing, is a form of testing used in  
Internet marketing and website optimization in order to  
maximize results or engagement. In A/B testing, two groups  
of users see different versions of a landing page, ad, email  
or other content, and performance is measured to determine  
a winning version.

Ad Extensions
AdWords ad extensions allow you to take up more real  
estate on the SERP with a larger, more complete and more  
enticing advertisement, providing additional links to your site, contact information, product 
images, and other rich data that can draw people in and increase your click-through rates 
(CTRs). 

Ad Groups
An ad group is a container for your keyword list in either your search marketing or content  
network advertising campaigns. To maximize performance and Quality Score, ad groups 
should be relatively small and consist only of closely related keywords.

Ad Rank
Ad ranking in Internet marketing is the position of a pay-per-click (PPC) ad on a search  
engine results page (SERP). Ad rank is determined by multiplying your bid for that keyword  
or ad group by the matched keyword’s Quality Score and the expected benefit of your ad  
extensions.

© 2015 WordStream Inc. and Hanapin Marketing LLC



AdWords
Google AdWords is Google’s pay-per-click advertising system, in which advertisers bid on  
certain keywords in order for their clickable ads to appear in Google’s search results or partner 
network sites. AdWords is the largest such system in the world. 

Analytics
Analytics is the collection of data as it reflects meaningful patterns in trends and traffic. In PPC, 
analytics platforms such as Google Analytics, offer layered sets of data, focusing on on-site 
statistics and user behavior. It also allows for the linking of users’ origins to their ultimate  
behavior on site.

Attribution
Attribution is a concept in marketing of assigning a value to a marketing activity based on  
a desired outcome. In PPC, this references the relationship between paid search traffic with 
other marketing channels leading to conversion success.

B
Bid
A bid, in search marketing, is the maximum amount an  
advertiser is willing to pay per click for a given keyword.  
More competitive keywords tend to have higher bids.

Bid Management
Bid management is the process of adjusting bids to  
maximize the cost-efficiency of pay-per-click (PPC)  
advertising campaigns.
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Bid Modifiers
Bid modifiers are incremental changes set for ad groups and campaigns, designed to adjust 
Max. CPCs based on the targets, such as device, geographic, and dayparting settings.  

Broad Match
Broad match is a matching option implemented by search engines, which matches your ad 
against a keyword and queries that contain the keyword, as well as related terms. Broad 
match keywords will allow your ad to display against the widest possible number of queries,  
as compared to more restrictive match types like phrase and exact match.

C
Call Tracking
Call tracking is a process that dynamically inserts a forwarding  
number on your website that measures phone calls made by your  
customers. This process allows you to assign conversion values  
to leads and other inquiries made to your business through phone  
calls, which are extraordinarily valuable leads to many businesses.  
Call tracking is one method of what is known as offline conversion  
tracking. 

Click-Through Rate (CTR)
Click-through rate (CTR) is a metric that measures the number 
of clicks advertisers receive on their ads per their number of 
impressions. High click-through rates are a signal of high user 
engagement and tend to correlate highly with Quality Score. 
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Conversion Rate
Conversion Rate (CVR or CR) is a metric that measures the number of conversions  
advertisers receive per number of clicks. High conversion rates indicate that the content  
of the landing page and website is an effective connection between the user’s intent and  
the business’s product or service.

Conversion Rate Optimization (CRO)
Conversion rate optimization (CRO) is the process of optimizing your sponsored search  
ads, landing pages, and overall website design to raise your conversion rate, or the rate  
at which your prospective customers convert into actual customers or qualified leads. 

Conversion Tracking
Conversion tracking in AdWords is the process of monitoring  
the number of conversions resulting from your Google  
AdWords campaigns. Analyzing conversion paths — the 
process of how your customers actually converted from first  
click to eventual conversion — is an important part of 
conversion tracking, as it can and should inform your future  
paid search campaigns and advertising spend. 

Cost-Per-Action (CPA)
Cost per action, or CPA — sometimes referred to as cost per  
acquisition — is a metric that measures how much your business pays in order to attain  
a conversion.
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Cost-Per-Click (CPC)
Cost Per Click (CPC) refers to the actual price you pay for each click in your pay-per-click 
(PPC) marketing campaigns. In AdWords and other PPC models, advertisers pay for clicks 
rather than impressions.

CPM
CPM is an abbreviation for cost per thousand impressions (M being the Roman numeral for 
1,000). CPM is used to measure the cost of some online advertising campaigns, where each 
impression is an appearance of an ad on a web page.
 

D
Dayparting
Dayparting, also known as ad scheduling, is the practice of running pay-per-click ads  
at specific times of the day or on specific days of the week to more effectively target an  
audience.

Dynamic Keyword Insertion (DKI)
Dynamic keyword insertion (DKI) is a feature offered by Google AdWords and other ad  
networks which allows you to customize an ad to a searcher’s search query by dynamically  
inserting the exact query into your ad text. DKI has been shown to increase click-through 
rates.
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G
Geotargeting
Geotargeting refers to the practice of delivering different content to a website user based on 
his or her geographic location. Geo-targeting can be used to target local customers through 
paid (PPC) or organic search. In PPC, geotargeting allows you to show ads only to a specified 
region or increase your bids for users in certain locations.

Google Display Network (GDN)
The Google Display Network (or GDN) is a very  
large network of sites, reaching over 90% of all  
Internet users, that allow Google to place display  
advertisements on their content.

H
High-Converting Keywords
High-converting keywords are keywords in a PPC campaign that lead to a significantly high 
number of conversions.

High-Traffic Keywords
High-traffic keywords are keywords that drive a lot of traffic through search engines, whether 
through paid or organic search.
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I
Impression
An impression, in online advertising, is an appearance of an ad on a web page. 

Impression Share
Impression share is the number of impressions you’ve received divided by the estimated  
number of impressions you were eligible to receive. Eligibility is based on your current ads’  
targeting settings, approval statuses, bids, and Quality Scores. You can view impression  
share data at the campaign, ad group and keyword levels.

K
Keyword
A keyword is an abstraction that we extrapolate from multiple search queries (not to be  
confused with search query, which is the actual word or string of words that a search engine 
user types into the search box). On the search network, advertisers must bid on keywords  
in order for their ads to appear in relevant search results.

Keyword Match Types
When bidding on a keyword in your PPC campaigns, you need to choose a keyword  
match type, which tells Google how aggressively or restrictively you want it to match your 
advertisements to keyword searches. There are four different keyword match types to choose 
from when advertising with Google AdWords: Broad Match, Modified Broad Match, Phrase 
Match, and Exact Match.
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Keyword Research
Keyword research is the process of using keyword tools to identify keywords that are  
relevant to your business to include in your paid and organic search campaigns. It is important 
to consider user intent, or what a user is likely trying to accomplish with their search, when 
conducting keyword research and applying those terms in your campaigns.

L
Landing Page
Landing pages are the last step in most  
online marketing conversion processes. In  
pay-per-click, they are the page a visitor is  
sent to after she clicks on your ad. In other  
words, your AdWords landing page is your  
final opportunity to persuade your website  
visitor to buy, download, or fill out a form.

Local Search
A local search is a kind of search targeted at finding something within a specific geographic 
area. Companies can optimize their websites for local search with targeted keywords for their 
geographic location.

Long-Tail Keyword
A long-tail term is a longer keyword usually containing three or more words. Each long-tail  
term has a low traffic volume individually, but collectively, the long tail accounts for most  
of the web’s traffic.
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M
Minimum Bid
“Minimum bid” was previously shown within Google AdWords accounts. While it is still  
displayed in Yahoo! Search Marketing accounts, the metric has been replaced within  
AdWords by “first page bid.” Despite this fact, there is still a minimum amount you’ll have to 
pay to see your ad displayed, and it is still relevant to your pay-per-click efforts and AdWords 
bid management strategy.

Maximum Bid
Maximum CPC bid refers to the most you, the advertiser, are willing to pay per click within  
your search engine marketing (Google AdWords, Yahoo! Search Marketing, etc.) accounts.

Modified Broad Match 
Modified Broad Match, also known as Broad Match Modified, is one of the match type  
options available in Google AdWords. Similar to the more generalized Broad Match type,  
Modified Broad Match offers you more control over how and when your advertisements are 
triggered by user search queries by adding “modifiers” to your Broad Match keyword  
parameters. Modified terms are indicated in AdWords by the “plus” (+) symbol, which  
appears next to the modified keyword.

N
Negative Keywords
Negative keywords, a pay-per-click advertising match type option offered by most of the  
major search engines, allow you to exclude certain audiences from seeing your ads. Creating  
a negative keyword will ensure that your ad doesn’t show for that particular term.
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O
Organic Keyword
An organic keyword is a keyword used to attract free traffic through search engine  
optimization (SEO). Organic keywords contrast with pay-per-click (PPC) keywords, which  
are bid on through paid search marketing campaigns.

P
Phrase Match
Phrase match is a keyword matching option whereby your ad is only matched against  
keywords that include a specific phrase you designate.

PPC Ads
PPC ads are text ads that appear in search results or on  
search engine partner sites and require the advertiser to pay  
a fee each time they are clicked. PPC ads can include text  
ads and 
display ads.
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Q
Quality Score
Quality Score is Google’s rating of  
the quality and relevance of both your  
keywords and PPC ads. It is used to  
determine your cost per click (CPC)  
and multiplied by your maximum bid  
to determine your ad rank in the ad  
auction process.
 

R
Return on Advertising Spend (ROAS)
ROAS, short for Return on Advertising Spending, is a measure of ROI with regards to  
advertising. ROAS represents the ratio of earnings derived from advertising to the cost  
of that advertising. 

Remarketing 
Google AdWords remarketing, conducted through the Google Display Network, is a form  
of online advertising that enables advertisers to show ads to users who have already visited 
their site while browsing the web. 

© 2015 WordStream Inc. and Hanapin Marketing LLC



Remarketing Lists for Search Ads (RLSA)
When people leave your site without buying anything, remarketing lists for search ads helps 
you reconnect with these potential customers as they continue using Google Search. You  
can set your bids, create ads, or select keywords, keeping in mind that these customers have 
previously visited your website.  

Return on Investment (ROI)
Return on investment (ROI) is a ratio of the gain or profit that results from a search marketing 
campaign to the amount invested in the campaign. Companies should track their return on 
investment to ensure that their marketing campaigns are worthwhile.
 

S
Search Engine Optimization (SEO)
Search engine optimization, or SEO, is the process of optimizing a website to achieve  
maximum visibility in search engine results pages (see below). Common SEO techniques  
include optimizing image naming conventions to increase site visibility in image searches,  
targeting keywords with text-based site content, and utilizing a logical internal and external  
link structure. Unlike PPC, SEO focuses on increasing organic traffic to a site.  

Search Engine Results Page (SERP)
A search engine results page, or SERP, is the page a user is served by a search engine, such 
as Google, after performing a search. SERPs often include both organic and paid results.
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V
View-Through Conversion
A view-through conversion is a type of conversion tracking within Google which measures how 
many visitors saw your Google Display Network (also known as Google Content  
Network) ad but did not click.

ABOUT WORDSTREAM 
 
WordStream Inc. provides search marketing software and services to small and medium-sized 
businesses that want better results from paid search. WordStream’s easy-to-use PPC Advisor 
software facilitates more effective PPC campaigns by providing a customized workflow, the 
20-Minute PPC Work Week, to help advertisers increase relevance across Google, Bing, and 
Yahoo and get expert-level results in a fraction of the time. Whether you’re new to search  
marketing or are an experienced PPC manager, WordStream’s PPC management software 
and services can provide the boost you need to grow your business and drive better results.

ABOUT HANAPIN MARKETING 
 
Hanapin Marketing is a PPC management company that delivers comprehensive results  
and effective communication for medium to large-sized businesses. The birth of Hanapin  
Marketing came about after recognizing a tremendous need in the marketing industry for  
management services that continually strive for improvement, rather than maintaining the  
status quo. Essentially, we believe that the job isn’t done until we see results that indicate  
significant growth.

http://www.hanapinmarketing.com

