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Google AdWords vs Google Analytics: Dissecting Remarketing Lists

In PPC, the power of remarketing is undeniable. Being able to interact with those who’ve already 

experienced your site is a huge advantage. However, we know there are those that are still struggling 

with the concepts of remarketing. In this whitepaper, we’ll do a breakdown of remarketing lists and 

KRZ�\RX�FDQ�EHQHĆW�IURP�HDFK�DSSURDFK��:KHQ�\RX�KDYH�GHFLGHG�ZKDW�ZRUNV�EHVW�IRU�\RXU�

campaign, we have many resources for the implementation & tag adjustment process

There are two common avenues for constructing remarketing lists: Google AdWords and Google 

Analytics. So what’s the difference between them?

Google AdWords
SeArch & DiSplAy liStS

Your remarketing lists built in AdWords are able to target audiences on both the Search and Display 

networks. Traditional remarketing and RLSA are both awaiting you, as is the use of remarketing lists 

in any Search + Display campaigns.

GoAl AccompliSheD

Goals typically refer to conversions. You would create a list based off those whom has either made a 

purchase (visitors you would commonly encourage to return for additional shopping) or those who 

KDYH�ĆOOHG�RXW�D�OHDG�RU�VLJQ�XS�IRUP��YLVLWRUV�\RX�ZRXOG�FRPPRQO\�H[FOXGH��DV�PXOWLSOH�OHDGV�IURP�

the same party are often unnecessary).

pAGeS ViSiteD

7KH�ĆUVW�VWHS�LQ�FUHDWLQJ�D�UHPDUNHWLQJ�OLVW�LV�GHWHUPLQLQJ�ZKR�\RX�VKRXOG�WDUJHW�DQG�ZKR�\RX�VKRXOG�

exclude, using the AdWords layout of “visitors of a page.”

http://www.ppchero.com/ultimate-guide-to-adwords-remarketing/
https://support.google.com/analytics/answer/2444872?hl=en&utm_id=ad
http://www.ppchero.com/take-advantage-of-adwords-audiences-with-rlsa-campaigns/
http://www.ppchero.com/googles-new-campaign-type-search-with-display-select/
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Your choices are: 

These choices allow you to include those who’ve visited your site, exclude those who have already 

converted (lead gen), and build off those exhibiting optimal behavior. This behavior may be someone 

who has previously purchased a product. It may also be someone who has navigated to the contact 

form of your site, but perhaps failed to complete the conversion process.

AutomAtic liStS

7KH�EHDXW\�RI�ZRUNLQJ�WKURXJK�*RRJOH�LV�WKH�*RRJOH�EHQHĆW��,Q�WKH�IRUP�RI�UHPDUNHWLQJ�OLVWV��WKLV�

EHQHĆW�FRQVLVWV�RI�D�VHULHV�RI�SUH�VHW�FDWHJRULHV��VXFK�DV�$OO�9LVLWRUV��&RQYHUWHG�8VHUV��DQG�&DUW�

Page, allowing you to jump right in once they’ve reached their required size.
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https://support.google.com/adwords/answer/2472738?hl=en&ref_topic=3122877
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Google Analytics
When it comes to Google Analytics, your choices are similar to those in Google Adwords, but with so 

many more areas for expansion.

SeArch & DiSplAy

The major downside to using Analytics Remarketing tags is the Display Only targeting. If you’re 

working strictly with Analytics remarketing lists, you will not be able to use them in any 

6HDUFK�EDVHG�UHPDUNHWLQJ�

 
SmArt liStS

Similar to Google AdWords “Similar To” lists, Smart Lists allow Analytics to create their own idea of 

who would be the target audience for your products or services. This feature allows you to market to 

visitors likely to convert, even if they’re not on a predetermined remarketing list.

pAGeS ViSiteD

Just like AdWords, you can target audiences based on the pages they’ve visited, such as a Thank You 

SDJH��FRQYHUWHG�XVHUV��RU�D�/RJ�,Q�SDJH��$�/RJ�,Q�SDJH�PD\�EH�IRU�DOUHDG\�SD\LQJ�XVHUV�RU�PHPEHUV�

that provide little added value when it comes to generating new leads.

7DUJHWLQJ�êXVHUV�ZKR�YLVLWHG�D�VSHFLĆF�VHFWLRQ�RI�P\�VLWH�DSSë�DOORZV�\RX�WR�VHQG�GLVWLQFW�PHVVDJHV�

and images to those who’ve visited certain content. For example, if you have a list based off of 

visitors to the Hipster Gifts page of your site, you may want to mention the recent arrival of a new 

86%�HQDEOHG�W\SHZULWHU�RU�\RXU�ZLGH�VHOHFWLRQ�RI�ZKLVNH\�JODVVHV�
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DetAileD tArGetinG 

0\�IDYRULWH�DGYDQWDJH�WR�XVLQJ�$QDO\WLFV�UHPDUNHWLQJ�LV�WKH�QHDU�LQĆQLWH�FDWDORJ�RI�OLVW�RSWLRQV��<RX�

DUH�QRW�OLPLWHG�WR�MXVW�WKH�85/V�WKDW�KDYH�EHHQ�YLVLWHG�DQG�FDQ�H[SDQG�LQWR�VR�PXFK�PRUH�

When creating your “custom segment” remarketing list in Analytics, you’ll be directed to this tab:

While the Demographics option is open in this image, there are clearly many targeting choices for 

your list. Here is a breakdown of my favorites and how and why I may opt to use for my remarketing.
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Behavior

There are several choices available in this setting, including targeting the number of times someone 

has been to your site in a period of time, how recently they’ve been to your site, the number of 

transactions they’ve participated in, and even the length of their visit.

In this example, I’ve chosen to target those who’ve been to my site more than once in my 120 day 

period, meaning, I want them to want to buy from me. If they’ve seen my site more than once, then I 

know they weren’t completely put off by the experience. I’ve also established a “3 days since” setting, 

which means it’s been more than three days since their last visit. Did they forget about me? Were 

they price shopping and got distracted by the whiskey glass options found at a competitor site? 

0\�ĆQDO�VHWWLQJ�IRU�WKLV�OLVW�UHTXLUHV�WKHVH�YLVLWRUV�WR�KDYH�VSHQW�RYHU���PLQXWHV�RQ�P\�VLWH��7KLV�JLYHV�

them time to look at products, look at product details, and perhaps even begin to assess the shipping 

fees and so on that accompany online orders. Because I know that for my client, the average order 

occurs in the 7th minute of site engagement, I want to collect a remarketing list based on folks who 

are exhibiting behavior similar to those who ultimately do make a purchase.
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Technology

In this setting, you can hone in on the performance that seems to work best. If you see strong 

SHUIRUPDQFH�LQ�\RXU�WDEOHW�XVLQJ�DXGLHQFH��\RX�KDYH�WKH�RSSRUWXQLW\�WR�WDUJHW�WKHP�ZLWK�

remarketing. You can break out the OS, the browser, the version, and even the branding.
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1RWH��&OHDUO\��K\SHU�VHJPHQWDWLRQ�EHJHWV�WZR�WKLQJV��YHU\�WDUJHWHG�PHVVDJLQJ�DQG�UHODWLYHO\�

VPDOO�OLVWV��%H�VXUH�QRW�WR�RYHU�VHJPHQW�EHIRUH�\RX�YHULI\�WKDW�WKH�YROXPH�LV�WKHUH�
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Ecommerce

The settings for ecommerce lists expand beyond just the product pages that were visited or the 

VWDJHV�RI�FKHFNRXW�D�YLVLWRU�FRPSOHWHG��3XWWLQJ�WKRVH�OLVWV�WR�VKDPH�DUH�WKH�RSWLRQV�IRU�VSHFLĆF�

SURGXFW�SXUFKDVHV��UHYHQXH�WKUHVKROGV��DQG�PRVW�UHFHQW�SXUFKDVH��9LVLWRUV�PDNLQJ�ODUJH�SXUFKDVHV�

may be interested in a set of products distinct from those buying under a particular price threshold. 

7KH�DELOLW\�WR�WDUJHW�WKHP�VSHFLĆFDOO\�DQG�XVH�H[DPSOHV�DQG�ODQJXDJH�H[FOXVLYH�WR�WKDW�OLVW�LV�RQH�RI�

the best parts about Google Analytics Remarketing.

7UDIĆF�6RXUFH

Remarketing is such a particular channel for reaching those who’ve been to your site. What about 

those who found you through a certain avenue? In this list, I’m targeting those who found my site 

through not just Bing, but Bing PPC. I want to know who is likely to click on a compelling ad versus 

the organic listing or visiting via direct search. Because I can’t retarget in the Bing network, I can at 

least tailor my approach to identify my source overlap.
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https://support.google.com/analytics/answer/2611404?hl=en
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&RQGLWLRQV��%XLOG�<RXU�2ZQ�

What I love about working within Google’s own tools is their ability to understand our need for 

control. While we’ve been provided with the aforementioned targeting options, we’re also given 

“carte blanche” to create any other type of list we might need.

I mentioned the interest in targeting those who’ve spent a certain amount of time on your site or 

perhaps viewed a certain quantity of products. I’ve also lovingly poked fun at the way one might 

target a person looking for Hipster Gifts. Well, if I want to really hone in on those who responded to 

my Hipster Gift ad copy and have demonstrated desired behavior, conditional lists are the way to go.
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The real world example below focuses on users who operate with a device set to a higher resolution 

as well as set to use Internet Explorer.

Why would I do this? The product we’re marketing is often purchased by an older demographic. 

Although we know we can target by demographic, Google often misattributes age groups simply 

based on a user’s behavior.

Instead of accidentally targeting the wrong person based on some assumptions, creating a list based 

on settings that imply a certain stage of life and certain browser tendencies gives us more to work 

with.

:KHQ�WKLV�OLVW�ZDV�SXW�LQWR�UHDO�OLIH�SUDFWLFH��ZH�VDZ�WKH�IROORZLQJ�

While the targeted group only made up 0.01% of the overall impressions and 0.02% of the total 

clicks, it had a conversion rate that was 56% higher than the campaign average. The fact that we 

KLJKO\�TXDOLĆHG�RXU�WDUJHWLQJ�ZLWK�WKH�UHPDUNHWLQJ�OLVW�DQG�WKH�VXEVHTXHQW�PHVVDJLQJ�KHOSHG�

connect our ads with the appropriate users.
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concluSion

While I can’t promise a 56% conversion rate improvement, I can certainly identify the value of such 

FXVWRPL]DWLRQ��7KHUH�DUH�FOHDUO\�PDQ\�EHQHĆWV�WR�XVLQJ�*RRJOH�$GZRUGV�5HPDUNHWLQJ��*RRJOH�

Analytics Remarketing, or both. Make sure you take the time to identify what works best for your 

FDPSDLJQV�DQG�WKHQ�NHHS�UHĆQLQJ�DQG�WZHDNLQJ�
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Hanapin Marketing is a paid search agency based in Bloomington, Indiana. Founded in 2004, the company 
manges & optimizes clients’ paid search programs—increasing sales while simultaneously decreasing budgets.  
From ad copy composition to keyword research to landing page optimization, Hanapin’s core objective is to  
maximize our clients’ return on investment. 
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Get a Free Account Analysis From Hanapin Marketing. 

www.HanapinMarketing.com

812.330.3134
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http://www.hanapinmarketing.com
http://www.hanapinmarketing.com/account-analysis/

