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IF PPC IS WHAT YOU DO,
THEN HERO CONF IS WHERE YOUR

tribeIS.
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It was an honor for me to share my 
favorite YouTube strategies with attendees. 

Well another Hero Conf has come and gone, this was my 
favorite one yet. While this was my fourth Hero Conf, it 
was my first time as a speaker.

I pitched the topic for a couple of reasons. First, over a 
billion (yes with B) hours of YouTube are watched every 
day. So your target audience is on the channel. But most 
importantly I have heard many clients, marketers, etc. 
say YouTube advertising doesn’t work for them. For that 
reason, I wanted to share the successful strategies I’ve 
used in the past to give attendees a different perspective 
on YouTube ads as a viable channel. Video consumption 
is only growing; especially on mobile devices. If we’re not 
delivering content in the format users like to consume it, 
you can’t be surprised if your brand perception declines.

I’m always motivated to bring something new to my 
presentations every time. Speaking to your peers is 
a lot different than speaking to a group of business 
owners. You have to provide deeper knowledge to 
make the event worthwhile for those attending. No 
matter how experienced you are with PPC, you will 
learn something new. 

NO OTHER CONFERENCE HAS A 
HIGHER-LEVEL OF PPC CONTENT 
IN THE SCHEDULE. 

While I’ve been lucky enough to speak at other 
conferences, Hero Conf has meant the most to me.  
I have always been a PPC-focused marketer, and 
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